
MOM

M o t i v a t i o n :  I t ’ s  f u n  t o  s h o p ,  m a k e s  y o u
f e e l  c o n f i d e n t  w h e n  y o u  h a v e  a  n e w
o u t f i t  t o  w e a r .  I  a l s o  l o v e  t o  s h o w  o f f
n e w  o u t f i t s  t o  f r i e n d s  a n d  e v e n
s t r a n g e r s
I n h i b i t i n g  F a c t o r s :  w i t h  a  f u l l - t i m e
j o b ,  a  b u s i n e s s ,  a n d  s c h o o l ,  i t  c a n  b e
h a r d  t o  f i n d  t i m e  t o  s h o p .  L o o k i n g  t o
i n f l u e n c e r s  s o m e t i m e s  t a k e s  t h e
t h o u g h t  o u t  o f  w h a t  t o  b u y  
P o s s i b l e  T r i g g e r s :  
S a l e s ,  p r o f e s s i o n a l  e v e n t s ,  i n f l u e n c e r
p o s t s  a  c l o t h i n g  h a u l ,  A b e r c r o m b i e ’ s
w e e k l y  d r o p  o n  T h u r s d a y s

RELATED PERSONAS

FRIENDS SOCIAL
MEDIA

M I A  K R Y S A  
T H E  H E A V I L Y - I N F L U E N C E D

T R E N D Y  S H O P P E R

A g e :  2 5
s e x :  f e m a l e

e d u c a t i o n :  g r a d u a t e  s t u d e n t
j o b :  w a i t r e s s  &  b u s i n e s s

o w n e r
l o c a t i o n :  t h o m p s o n ,  c t  

BIO
I ’ m  a  g i r l  w h o  l o v e s  f a s h i o n ,  e s p e c i a l l y
w h e n  i t ’ s  s i m p l e ,  c l e a n ,  c o m f o r t a b l e ,
a n d  o n - t r e n d .  I  g e t  m o s t  o f  m y  o u t f i t
i n s p i r a t i o n  f r o m  T i k T o k ,  I n s t a g r a m ,
a n d  P i n t e r e s t .  S h o p p i n g  a n d  p l a n n i n g
o u t f i t s  a r e  t w o  o f  m y  f a v o r i t e  p a s t i m e s .
O n l i n e  s h o p p i n g  i s  s o m e t h i n g  I  e n j o y
b e c a u s e  I  c a n  o r d e r  c l o t h e s  i n  m y  f r e e
t i m e  r a t h e r  t h a n  t a k e  t i m e  o u t  o f  m y
d a y  t o  r u n  e r r a n d s .  I  a l s o  l o v e  t o  r e a d ,
w r i t e ,  t r a v e l ,  l e a r n ,  a n d  c o o k .   

GOALS 
S t a y  u p  t o  d a t e  o n  t r e n d s
U s e  m y  t i m e  f o r  s h o p p i n g
o n l i n e  r a t h e r  t h a n  t a k e  t i m e
o u t  o f  m y  d a y  t o  g o  t o  t h e  m a l l  
B u y  m o r e  t i m e l e s s  p i e c e s  
D r e s s  m o r e  p r o f e s s i o n a l l y ,
e v e n  o n  m y  d a y s  o f f  

influencers

MOTIVATION VS.  
ABILITY 

Shopping is  incredibly easy to do,
especially online.  All  you have to do is  visit
Abercrombie’s  website and get  inspiration

from them or other sites l ike Pinterest.
Mia’s  motivation to shop is  high.

FASHION 
BLOGGER

BEST 
FRIEND

STYLIST ABERCROMBIE
EMPLOYEE

PERSONA MATRIX

m i n d f u l  
s h o p p i n g  

i n f l u e n c e d
s h o p p i n g

s h o p s  o n l i n e

s h o p s  i n - s t o r e

FASHION BLOGGER

BEST FRIEND

ABERCROMBIE
EMPLOYEESTYLIST

THE OCCASIONAL 
SHOPPER

OCCASIONAL 
SHOPPER



CO-
WORKERS

M o t i v a t i o n :  H e r  m a i n  m o t i v a t o r s  a r e  t o
s u c c e e d  a t  h e r  j o b  a n d  t o  b u y  a  h o m e .
S h e ’ s  n o t  e x t r e m e l y  m o t i v a t e d  t o  g o
s h o p p i n g  o f t e n ,  b u t  m i g h t  g e t  a n  i t c h
h e r e  a n d  t h e r e  a s  t h e  s e a s o n s  c h a n g e .
I n h i b i t i n g  F a c t o r s :  W i t h  a  f u l l - t i m e
j o b ,  a  b u s i n e s s ,  a n d  s c h o o l ,  i t  c a n  b e
h a r d  t o  f i n d  t i m e  t o  s h o p .  L o o k i n g  t o
i n f l u e n c e r s  s o m e t i m e s  t a k e s  t h e
t h o u g h t  o u t  o f  w h a t  t o  b u y  
P o s s i b l e  T r i g g e r s :  
S a l e s ,  b o n u s  a t  w o r k ,  g r e a t  d e a l  o n  a
d r e a m  h o m e ,  p r o m o t i o n

RELATED PERSONAS

m i n d f u l  
s h o p p i n g  

THE TRENDY SHOPPER

INSTAGRAM

J U L I A  S M I T H
T H E  T H O U G H T F U L ,  O C C A S I O N A L

B U Y E R

A g e :  3 4
s e x :  f e m a l e

e d u c a t i o n :  B A C H E L O R S  D E G R E E
j o b :  B U S I N E S S  D E V E L O P M E N T

D I R E C T O R
l o c a t i o n :  B O S T O N ,  M A  

BIO
J u l i a  i s  a  h a r d w o r k i n g  y o u n g
b u s i n e s s w o m a n  a t  a  m a r k e t i n g  f i r m  i n
B o s t o n ,  M a s s a c h u s e t t s .  S h e  l o v e s  t o  l o o k
p u t  t o g e t h e r  i n  t h e  o f f i c e  b u t  d o e s n ’ t
h a v e  m u c h  t i m e  t o  s h o p .  S h e  d o e s n ’ t  p a y
a t t e n t i o n  t o  t r e n d s  e i t h e r — s h e  o n l y  b u y s
c l o t h e s  w h e n  s h e  h a s  t o .  W h i l e  a l w a y s
l o o k i n g  p o l i s h e d ,  s h e  d o e s n ’ t  h a v e  m a n y
n e w  p i e c e s .  H e r  i n s p i r a t i o n  c o m e s  f r o m
c e l e b r i t i e s  o r  o t h e r  w o m e n  i n  b u s i n e s s .
S h e ’ s  a l s o  c u r r e n t l y  s a v i n g  t o  b u y  a  h o m e
i n  t h e  s u b u r b s ,  s o  s h e ’ s  c o n s c i o u s  a b o u t
s p e n d i n g .

GOALS 
R e - u s e  p i e c e s  t o  m a k e  n e w
o u t f i t s  a s  m u c h  a s  p o s s i b l e  
S a v e  m o n e y  f o r  a  n e w  h o m e  
S i m p l e  o u t f i t s  t o  s a v e  t i m e
a n d  b r a i n  p o w e r
W a n t s  t o  m i x  a n d  m a t c h !  

influencers

MOTIVATION VS.  
ABILITY 

Since Julia is  so busy at  work,  it ’s  hard to
find the time to shop.  She also doesn’t

care much about it ,  so there’s  not much
motivation to f ind new pieces.  She knows

trends come and go.  

FASHION 
BLOGGER

PERSONA MATRIX

i n f l u e n c e d
s h o p p i n g

s h o p s  o n l i n e

s h o p s  i n - s t o r e

FASHION BLOGGER

BEST FRIEND

ABERCROMBIE
EMPLOYEESTYLIST

TRENDY
SHOPPER

STYLIST ABERCROMBIE
EMPLOYEE

BEST 
FRIEND

BEST 
FRIEND


